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Marketing: “Apple’s iPhone Pro Max 11”
According to Pratap, (2019), “iPhone Pro Max 11” is the most recent in the line of iPhones made by Apple Company; moreover, iPhones are considered as the core products of Apple Company. Eadicicco, (2019), asserts that, the launch of iPhone 11 Pro was majorly targeted at proficient videographers as well as photographers, an indication that Apple is seeking for niche markets in order to improve its sales of iPhone as international shipments decline industry wide. According to Dudovskiy, (2021), when it comes to the target market demographics of iPhone Pro Max 11, it is important to note that, Apple Company targets comprise of both male and female individuals, including those who are still in bachelor stage, the newly married couples, students, professionals, managers and executives, as well as high income earners. 
When it comes to target market psychographics it is important to note that, Apple targets middle and upper classes, people who love taking risks, aspirers, explorers, as well as succeeders, and individuals who have resigned. In regards to Apple’s target market geographics it is noted that, Apple targets the US and worldwide customers, as well as urban areas. Most of the targeted customers especially in the United States and globally are within the age bracket of 18-45 years old; 18-30 years old, 20-35years old and 20-45years old (Dudovskiy, 2021). 
According to Pratap, (2019), the new iPhone meets numerous customer needs. These are majorly linked to the features of this Apple’s Iphone Pro Max 11. For instance, because it majorly targets skilled videographers and photographers, the new iPhone comes with triple cameras which make it more efficient for making and editing videos and photographs. Moreover, iPhone 11 has a superior “battery life” compared to the past iPhones; its battery life is five hours advanced compared to the “iPhone Xs Max”. Therefore, with such durable battery life, the new iPhone can serve its customers especially videographers by allowing them to make numerous videos without having to change or recharge the battery for a period of five hours (Eadicicco, 2019).  
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